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1. A\CXOOHAA UHOOPMALUA

12-neTHnin npoekT "Yebep: pa3snTHe HaBbIKOB B Kbiproi3cTaHe”,
thuHaHcupyemblin npaBuTenscTeoM LUseruapun (nanee — lMpoexT),
HaleneH Ha NOAJEPXKY W pa3BuTME HedopMmarbHOro CekTopa
npegocTaBneHuns KpaTKOCPOYHbIX KypcoB no
NOBbILLEHNIO/NEpeKBaNMMUKALIAM ANs 3aHATON, YAaCTUYHO 3aHSTON
0e3paboTHOA MOMOLEXM, JKEHIWMH U YS3BUMbIX Tpynn uyepes
pacLuMpeHne BOIMOXHOCTEN BuaHec-accoumaLmin, pabotogatenei u
y4yebHbIX 3aBeeHWA B 4YacTM  0DeCreyveHnst  MHKIMH3WBHONO,
PbIHOYHOTO 1 OPUEHTMPOBAHHOTO Ha NOTPEBHOCTM KPATKOCPOUHOrO
00yueHns. OCHOBHas Lienb MPOeKTa 3aKMKYaeTcs B PasBUTAW W
WHCTUTYLUMOHaNM3aLmn HechopmanbHoi YacTu cuctemsl MO0 no Beeil
CcTpaHe, pacLmMpeHuu BO3MOXHOCTEN nonyyeHns
npodeccnoHarnbHbIX HaBbIKOB, YTO COAENACTBYET YOOBMETBOPEHUIO
KaK S3KOHOMMYECKMX, TaK M CoLmManbHbIX NoTpebHocTen obLLecTsa.

B 2025 r. MpoekT nnaHupyeT NpoBOAUTb HA TEPPUTOPUN BCE
pecnybnukn  MH(OPMALMOHHYKD  KaMMaHuo, HanpaBheHHYK Ha
MOBbILIEHNE OCBEAOMIEHHOCTY 06LLECTBA O BaXHOCTM 0BY4YeHUs Ha
MPOTSOKEHUM BCEA XM3HW, BO3MOXHOCTSX PasBUTWSI HaBbIKOB,

NEpPenoaroToBkKM  U/MNMKW  MOBLILEHUS  KBanMuKauuy — nyTem
MPOXOXAEHUS  KpaTKOCPOYHbIX ~ KypcoB  (C ymopoM  Ha
WHopmMpoBaHme 06  OCOBEHHOCTAX M MpeuMyLiecTBax

HecbopMarnbHOro cektopa NpodeccuoHansHoro obyyeHus), cucteme
Banuaauum u cepTudmKaLmm HaBbIKOB 1 KOMMETEHLMIA, NONYYEHHbIX
nyteM  HepopmMambHOrO M WMHGOpMarnbHOrO  0by4eHus,
KPaTKOCPOYHbIX  Kypcax, NpedoCTaBnsieMblX B paMmkax MpoekTa
“Uebep: pasBuTiE HABBIKOB”, @ TaKKe MEPOMPUATUAX U JOCTUKEHUAX
npoekTa.

B oaton cBsasn B 2025 rogy [MpoekT npuBnekaeT Megwa-
KOMmaHuo,  00rmajaloLytd  [OCTATOMHOA  9KCMEPTM3OA U
TEXHNYECKAMM BO3MOXHOCTAMM L1191 BbINOMHEHNS YKa3aHHbIX 3agad.
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Contract From May 19, 2025

duration: Till December 31, 2025

1. BACKGROUND

The 12-year Skills Development project CHeber, funded by
the Swiss Government (hereinafter referred to as “Project’),
addresses effective non-formal up/reskilling training offers for
employed, underemployed and unemployed youth, women and
vulnerable groups through capacitating business / employers’
associations and local training businesses to provide inclusive,
market-based and needs-oriented short-term training courses. The
project’s overall goal is to develop and institutionalize the non-
formal part of the VET system nationwide, ensuring effective
upskilling and reskilling training offers, addressing both economic
as well as social needs.

In 2025, the Project plans to conduct a nationwide information
campaign aimed at raising public awareness about the importance
of lifelong learning, opportunities for skills development, reskilling,
and/or upskilling through short-term courses. The campaign will
focus on informing the public about the specifics and advantages
of the non-formal vocational education sector, the system for
validating and certifying skills and competencies acquired through
non-formal and informal learning, short-term courses offered under
the "Cheber: Skills Development" project, as well as the project's
activities and achievements.

In this regard, in 2025, the Project will engage a media
company with the necessary expertise and technical capabilities to
carry out these tasks effectively.
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2. ONMUCAHUE 3ADAHKA

MecTo BbInoOnHeHWs 3apaHus:
Kbiprbisckas Pecnybnuka

Lienb 3apaHus:

OcHoBHoOW Lienbio paboTbl McnonHutens sBnseTcs opraHusaums u
npoBefeHne pe3ynbTaTUBHOW HaLMOHANBHON  WH(OPMALMOHHOM
KamnaHuW, HanpaBneHHOM Ha NPOLBMKEHME KIIOYEBbIX LIEHHOCTEN 1
naen, a TaKkke OCBELLEHME MEepOnNpUATUIA, NPOAYKTOB U [AOCTUXEHUIA
npoekTa «Yebep: pasBuTie HaBbIKOBY.

3apgaum
Crparernyeckoe nnaHMpoBaHWe U KOOpANHaLMA

— B cotpygHnyecTBe C KOMaHOOW MpoekTa U B COOTBETCTBMM C
KOMMYHWKALWMOHHOM CTpaTerel NpoekTa paspaboTatb AeTasnbHbIA
KOMMYHWUKALWMOHHbIA MNaH, COOTBETCTBYIOWMIA LIENSIM NPOEKTa,
LieneBbIM ayauTopusaM W YCTaHOBIEHHOMY rpaguky.

— ObecneunTb nocrnenoBaTenibHOCTb " paBHOMEpPHOE
pacnpefeneHne akTMBHOCTM MHGOPMALMOHHOM KamnaHun B
Teyenue 2025 1.

— KoopanHupoBaTh AesTENbHOCTb C KOMaHOon npoekta «Yebepy,
pervoHanbHbIMW KOOpAMHATOpPamMu NpoekTa W napTHepamu Afs
COrMacoBaHHOCTW COODLLEHMI 1 OXBaTa.

Pa3paboTka KOHTeHTa 1 NpoABUXeHMe

— B TecHoM COTpyAgHMYecTBe WM MO COMNAcoBaHWIO C KOMaHZOM
npoeKTa co3gaBaTb KaYeCTBEHHbIN M MPUBREKATENbHBIA KOHTEHT
(cTaTbu, mocTbl, BUAEO, MHGOrpaduKy), afanTUpOBaHHBLIA ANS
pa3nnyHbIX LenesbiX ayauTopuiA.

— PaspabatbiBath ¥ npoaBuraTh KItoueBble COODLLEHNS, LIEHHOCTH
NPOeKTa M NPeUMYLLECTBA HENPEPLIBHOTO 00Y4eHWs!, MOBbILLEHMS
KBanudukaLmm 1 ceptudmkaLmm.

— ObecneunTb VHKMIO3MBHOCTb  COAEPXaHUSt KOMMYHMKALMOHHBIX
mMaTepuasnos o CornacoBaHuio ¢ komaHaom lMpoekTa.

Pa6ota co CMU 1 B3aumopgeiicTaue ¢ 06L1eCTBEHHOCTLIO

— Oprann3oBbiBaTb 1 0becneunBaTb OCBELUEHME MEPOMPUATUN
NPOEKTa, ero JOCTVXEHWIA 1 yeneLHbIX keiicoB B CMIA.

— OrtBevatb Ha 3anpocsl CMIW, onepaTiBHO pacnpocTpaHaTh npecc-
penuabl U HOBOCTHbIE MaTepuanbI.

MpoaBukeHne B coumanbHbIX Meama

— YnpaBnstb U perynsipHo  OOHOBMSATH CTpaHWLbl MpOeKTa B
COLMAnbHbIX CETSX.

— PeannsoBbiBaTb  TapreTMpoBaHHOE — MPOABUKEHWE ans
MaKCUMasnbHOro BOBMEYEHWS LieneBbix ayauTopuil MpoekTa.

— MoHuTOpUTL TpeHAbl B COLCETAX M afanTupoBaTb CTpaTervio
KOMMYHWKaLWW.

Monynspusauma meponpuaTMiA U obecneyeHne BMAUMOCTH
npoekTa

— Obecneunsatb 3hPEKTUBHOE OCBELLEHNE MEPONPUATUIA NPOEKTA B
BuLukeke 1 Ha 06NACTHOM YPOBHE, BKIOYAS TPEHUHIW, CEMUHAPbI
W NyBNnYHbIE LUCKYCCUU.
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2. ASSIGNMENT DESCRIPTION

Location:
Kyrgyz Republic

The purpose of the job:

The primary objective of the Contractor is to design and implement
an effective nationwide information campaign aimed at promoting
key values and ideas, as well as highlighting the events, products,
and achievements of the “Cheber: Skills Development” project.

Tasks

Strategic Planning and Coordination

In coordination with the Project team, develop a detailed
communication plan aligned with the project's objectives,
target audiences, and timeline based on the existing and
possibly to be adapted communication strategy.

Ensure consistency and systematic time-wise distribution of
the visibility campaign activities throughout the year 2025.
Coordinate with the Cheber project team, project’s Regional
Coordinators and partners to align messaging and outreach
efforts.

Content Development and Promotion

In close cooperation with and with the approval of the Project
team, create high-quality, engaging content (articles, posts,
videos, infographics) tailored to different target audiences.
Develop and promote key messages, project values, and
the benefits of lifelong learning, upskilling, and certification
to relevant stakeholders.

Ensure inclusivity of the content of communication materials
in coordination with the Project team. .

Media and Public Engagement

Organize and manage media coverage for project events,
milestones, and success stories.

Respond to media inquiries and proactively distribute press
releases and news updates.

Social Media Outreach

Manage and regularly update the project's social media
platforms.

Implement targeted outreach efforts to maximize the
engagement of the Project’s target audiences.

Monitor social media trends and adjust strategies
accordingly.

Event Promotion and Visibility
Ensure proper visibility of project events held in Bishkek and
at the regional (oblast) level, such as workshops, training
sessions, and public discussions.
Ensure branding and visibility of the Cheber project in all
promotional activities in compliance with the project's
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— ObecneunBatb GpeHAMHT 1 BUAMMOCTL NpoekTa «Yebep» BO BCEX
peknamHbIX W MHGOPMALMOHHBIX MaTepuanax B COOTBETCTBUM C
KOMMYHUKLIMOHHOW CTpaTerueit npoekTa.
MoHuUTOpUHT U oueHKa 3¢ heKTUBHOCTM

— AHanusunposaTb 3(h(PEKTUBHOCTb KOMMYHUKALMOHHbIX
MepOonpuUATUIA Ha OCHOBE KIIOYEBbLIX MOKa3aTenen (KntoyeBble
nokasarenn bygyT cormacoBaHbl C BbliBpaHHbIM McnonHuTenem
nepea 3aKrioyYeHNeM KOHTpakTa).

— Cobupatb ofpaTHyt0 CBS3b OT LieNeBOi  ayauTopum U
KOpPEKTUPOBATL CTPATErMio KamnaHuy npu HeobXoAMMOCTH.

0 pesynbTarax
KamnaHun 1 ypoBHe OXBara.

Oxupaemble pe3ynbTarbl!

YTBEPKOEHHBIA NNaH MHAOPMALMOHHON KaMmnaHWM C YeTKUMM
Lensmu, LeneBOW ayauTopuen, KaHanmamu W KIYeBbIMU
COOOLLEHNAMM.

PerynspHoe co3faHMe W pacnpocTpaHeHue KayeCTBEHHOro
KOHTEHTa (3 cTaTby, 32 nocTa, 8 B1aeo NPOAOIKATENBHOCTLIO A0
1 MUHYTbI, 5 MHOrpachyecknx NocToB) B pasnMuHbIX Meana u
COLMAnbHBIX CETSIX.

YBenuueHue oxBaTa 1 BOBNEYEHHOCTW ayanuTopum B 00CyxaeHe
KIMKOYEBbIX TEM MPOEKTA.

8 nybnukaumii 0 NpoekTe B HaLMOHarbHbIX W pervoHansHeix CMI,
MWUHUMYM 8 YIOMUHAHMIA B HE3aBUCUMbIX UCTOYHIKAX.
YBenuueHue yucna nognmcynkoB, NPOCMOTPOB, KOMMEHTapUEB W
penocToB.

bonee akTMBHOE B3auMOLENCTBUE C NAapTHEpPaMK, dKCrepTamu,
rocyAapCTBEHHbIMM CTPYKTYpPaMu 1 MECTHBIMM COOBLLECTBAMM.
OcseLyeHue He meHee 10 npecc-KOH(EPEHLUMIA, KPYTIbIX CTONMOB,
BCTPEY M [JpYyrUX MEponpusiTUii C  LUMPOKAM  y4acTueM
00LLECTBEHHOCTH.

PerynsipHble aHanuTMyeckue OTYETbl C PEKOMEHZALMSMM MO
KOPPEKTUPOBKE CTpaTerum.

3. MOAOTHYETHOCTb

McnonHutenb pesynbTatam CBOEN OEATENbHOCTW NOJOTHYETEH
PykoBoauTento npoekta “Yebep" 1 ero samecTutento.

Branch of the Association HELVETAS Swiss Intercooperation
in the Kyrgyz Republic

No.65, 7 Liniya St., Bishkek 720044, Kyrgyzstan
Tel. +996 312 21 45 72; Fax: +996 312214578
e-mail: program@helvetas.kg; www.helvetas.kg

Communication and visibility strategy.

Monitoring and Impact Assessment

—  Analyze the effectiveness of communication activities using
key performance indicators (KPlIs will be set jointly with the
selected Contractor prior to signing the service agreement).

—  Collect audience feedback and adjust the campaign strategy
as needed.

—  Prepare quarterly progress reports on campaign results and
outreach impact.

Expected Results!

— An approved information campaign plan with clear goals,
target audiences, channels, and key messages.

— Regular creation and dissemination of high-quality content
(3 articles, 32 posts, 8 videos not more than 1 minute in
length, 5 infographics) across various media and social
platforms.

— Increased reach and engagement in discussions on key
project topics.

— 8 publications about the project in national and regional
media, at least 8 mentions in independent sources.

—  Growth in the number of followers, views, comments, and
shares.

—  More active engagement with partners, experts, government
institutions, and local communities.

— Coverage of at least 10 press conferences, roundtables,
meetings, and other events with broad public participation.

— Regular analytical reports with recommendations for
strategy adjustments.

3. ACCOUNTABILITY

1. The Contractor reports to the Project's Manager and
Deputy Manager.

McronHutenb  MpefcTaBnseT  oT4eT 06 UCTOMHEHMM 2. The Contractor submits a report on the performance of the
MepOI'IpVIFITVIIZ npoeKTa no COFJ'IaCOBaHHOVI (bopme PrOjeCt'S aCtIVItIeS onan agreed fOI'm qual’teﬂy
eeKBapTanbHo.

Co cTopoHb! Mcnonuutens: /

On behalf of the Contractor: [Modnuce/Signature ®NO / Name Lama/Date

! LleneBble nokasaTen npuBeaEHb! 4715 COCTABNEHWUS (OUHAHCOBOTO NPEeANoXeHUs McnonHuTens. KoHKpeTHbIE OXIAaeMbIe Pe3ynbTaThl U
Lenesble nokasatenu byayT cornacoBaHbl CTOpoOHaMM A0 NOANUCAHMS KOHTPAKTa M MOTYT HE3HaYMTENbHO OTNNYaTLCH OT YKa3aHHbIX.

The target indicators are provided for the purpose of preparing the Contractor's financial proposal. The specific expected outputs and target
indicators will be agreed upon by the Parties prior to the signing of the contract and may slightly differ from those indicated.
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